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Meet Denise

{ CHUVA group's newest client )

Denise Poole is a vibrant, hi-energy, smart, articulate worman. In 1985 she left as
Director of Food and Beverage for Delta dirines and joined AMI, o company that
helps to provide a creative and efficient connection between food, wine and
beverage suppliers for worldwide airlines, cruise lines and upscale retail industries.

Denise came to CHUVA to gain a new perspective on her image. She wanted to
define a look that best fits her. One that is edgy, up to date, yet age appropriate,
giving her the confidence to work effectively within any of her various business
markets. We did not make her over; instead, we created the opportunity for
Denise to remember who she is and to learn how to develop an appropriate
image for her age, physical appearance and personality.

Denise has a husband, Jim, and a Golden Retriever, Dillon. She loves skiing,
cucling, hiking, and gardening. She even applied for the first year of Survivor.
Currently, Denise is creating opportunities to do more volunteer work within her
community, something that is very important to her.

We asked Denise how the past few weeks have been since her journey started.
She thought back to the photo shoot; anyone can look "put together, attractive
and confident no matter what they have been bormn with. It just takes locking at
uourself in a different light.” Congratulations Denise for "Seeing Beyond Yourselfl”
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Welcome to CHUVA's first issue of
‘See Beyond Yourself”.

CHUWVA _means “rain” in Portuguese. Over the past 25 years we
have worked with thousands of people in helping them with their
personal presence; a presence where the external image is
reflective of the inner self.

One common thread we have experienced with almost all them
has been a desire for growth, which oftentimes called for change.
In this process, like “rain®, we are recycling, adapting new form,
shape and meaning.

The "See Beyond Yourself® program is an experiential process
where we instantly implement image-specific-tools to help maintain
their authentic presence, unlike the conventional
coaching/consulting approach where time and direction can
become distorted.

For the individual, this process is not about being someone they
are not, or putting a false face to the world. It is about
remembering who they are. That perfect, innocent child, that
throughout the years has been forgotten; the true essence and
foundation of who they truly are

We are very proud of our Team of experts and | want fo
congratulate each of them on their performance and knowledge
that brings the "See Beyond Yourself® program to lifel

Sincearaly.

Ricardo Trigueiro
Editor-In-Chief

The CHUNVA Group ig an image developmeant fraining centar
located at 3122 E Shadowlawn Avenue in Atlanta, Georgia

info@chuvagroup.com
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Meet Denise
Style q&a
With Parker Geiger

Body & Mind

by Kanlka Maya
2010Fashion Forecast
Craig Chorney

Hair Matrix:

Interview With Renowned
Jimmy Van Boxel

Beyond Makeup:

With Make up Artist
Barbara Johnson

Parker Geiger’s Color:

The Analysis of the Four
Elernents of Color

An Organized Life...
Eileen Nebhut

Closet X-Ray

Picture Beyond Yourself:
With Jay Braxton
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Colariz—ane " of the most powerldlbcommunicatien, fool Denise can use,
personclly and protessionclly, because it inherently evokeas emotions. Bl
before she can start effectively using color we first needed o - understand

how eolor relates-to-her ffom o —scienitic _perspective
B G BT aee T THE.. .. .. YR e




Hemember CHUVA's philosophy is that Science + Art = Style™, Scientifi
cally her coloring harmonizes best with warm colors, but her core
personality is Natural, This allows her to wear the silver to accommodate
ner personal stule.

With the style and color section of the "see beyond yourself” program, we
had the foundation to move forward, Now it was time for hair and makeup
before her photo shoot,

Oftentimes you find that the camera loves the subject, but in this case,
Denise loved the caomera. You were a great student and model for all of
us at CHUVA Group Denise. Thanks for letting us work with you, Con
gratulations for "Seeing beyond yourself”.



Your Personal Color Elements
Element|Earth

when one knows therr colors,
they reduce their shopping

time by B50%, mistakes by
100%, and more outfits with

fower

!
s

IOthes,

Color is ong of the most pow
erful communication toals that
paople can ullize becouse |t
envickes smotiona, both person
ally and professionolly. But
first, we nesdad o undersiand
how coler relotes 1o somesone
from a “scientific” perspective,

To occomplish this we
utiized CHIWVA Group's Color
Theary that consists of the
&4-Elements Of Nature, to deter
ming which Elemental Color
Falette waos best for her 1o
develop her wardrobe: Earth,
Fire, \Water, Air

tach palette contains op
proximately 30 colors.accord
ng to therr color characteris
ticer hue, volue and ghroma,
When Denigemel wears colors
that harmonize with the hue,
volue and chroma of her skin,
nair and eye color; she will
have a radiant, glow about her,
giving her @ very polished look,

COLOR Characteristics DE
FMNED, To understaond CHUNVA
Group's color theory, you really
should know a few basic color
definitions

HUE is another word for
color, Each color has an
undartone of either ysliow or
blua. Tomoto-red has an

undertone of galiow, and grow in length and color for her
apple-red has an undertone of  Seasion, Her hair color was
blue

gettng oo light, foking away
VALUE refers to the lightness per rich gualities. You con sea

or darkness of o color, Sky-blue Jimmy Van Boxel's article about

ig lighter in volue because it what specifically be did for har

containg more white than black, hair color

and navy-bDlue g garker in valua

becouse it contoing more black

than white. Maokeup colors

Cenise’'s 'best colors for

makeup are warmbased colors,

For example, we used o soft

CHROMMA refers to the clear
or muted nature of a color. A

muted color is created by brick-red for the photo shoat for

adding gray to a color. Fink is more controst. For day-to-day,

clear..mauve is muted she con use natural lip fones.
Denise is what | call a "bright You can read tha ‘bayond

agarthy”, which means her con
cept of color is like that of a
mountainDenisee during the
change of leaves in the Fall
brifliont reds, glittering golds,
deep ruste and maroons. In
acddition, colors found in a pea
cock fegther: turguoise, vibrant
purples, rich yellows ond warm

Qreens.

makeup” article for more
specific suggestions we made
for Denise,

Accessories

Cenise looks best'in goldione
Qaccessoriea; however, she can
uge silver because of her
naturgl clothing style. Noturals
love silver and look good In
that metal tone, but only whan
These color options enable they are dressing maore casual.
Denige to make intelligent color

choices for har, makeup and

sorie

o

Hair Color
Eorths need depth and
Cenige had allowed her halr to

rchness,
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QO00d
maKeup
COVErS

great
akeup

2veals

Since 1880, Ms. .J-:}hnsc:n hua usad her umque make-up ap-
proach to sarve a clientele that ranges from presidents to
homeless women. Makeup ls a life long interest that started
with attempts to cover a birthmark and led to the realization
that the makeup is only as good as the selfesteam of the
parson who is wearing it

As a result, Ms. Johnson parloyed an art and anthropol
ogy education, make-up training and extensive aexperience in
the televison and beauty Industry Into an unorthodox, prac
ticle, simple approach to the why and how to of maksup.
Whether it is preparing talent for o television appearnace or
boosting the selfesteam of a homeless mother, she sses the
unigue beauty of all

Ms. Johnson joined forces with Parker Gelger and the
Chuva Group in 1888 where she continues to convey her
unique message of simple, successful self decoration through
private consultation and through lectures, seminars and TV
appearnaces, Both Ms, Johngon and her make-up work can
be seen in print and on major networks and news outlets,

E

L LS
lips

Line lips with a
i neutral ip iner and
fill in with a lipstick
or gloss of from Louf
palette of colors,

face

Wour face i1s your cgl
Prepare it carefuly b
R patting concealer unt
Mneath the shadow of
leye and foundation t
out skin fone, The Fc
" tion should match yo
Mtone and be used sg
:|GDHCEHTFG1i"IQ on the
of your face and ole
dout fo the edges. WY
complete, add loose
ito set the canvaos for
next step, the eyes,
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Beyond Makeup
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FPersonal Color Palette

foundation
i g = i

eyes cheeks
was. ¥ Dust a nude shadow from SChoose a soff tone and
J gently brow to lgsh. Define your N brush lightly from back to

jer- eye with a pencil line drawn @front on the apple of the
the E*’rom the outer corner Icheek making sure to go |
O even B|inward as close to your S no higher than the center of

wunda- ¥lashes as possible. Cently [the ear. Go any further in
ur skin  smudge the top part of the Bllthan the center of your eye B9
aringly &lline to even and soften the Band no lower than the tip of i

{
i' =
]

center y line and draw upward Muour nose, using these 3
aing toward the crease In the WM oucelines nelp to get the

i ; h
1en louter corner to further mblush even and in the right e

DDWDE"I;‘:UEHFIE the eye. Dust g pink Mplace. Remember less IS
brown blush on the brow  @more and always finish with
bone to make your eyes B C light dusting of loose
really pop.

- your )

powder 1o blend and soften]

k
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Sody & Mind

quick: slress reducing fi 818 b Massage Therapist Kanika Maua,

Take time to

breathe you can
always catch your
breath at a stop
light or at your
deskl Taking a
deep breath calms
the nervous system
and helps clarity of

Stretchl Stretchl
Stretchl Maost of
our daily muscle
tension comes from
repetitive
movemenis
opening doors,
clicking the mouse,
putting up groceries

dysfunctiorn and
sometimes
headaches. The
eqsiest way to
stretch your chops
is to open the
mouth slowly and
as wide as
comfortably

thought and mast of all possible, | notice
Get up and go talking and my jaw and hands
for a walk chewing. The clenching most
Whether its out muscles of when driving so
mastication next time you are

wdalking to lunch or
taking the long way
to the copy
machine fwater
cooler, a quick
walk gets the blood
pumping to alleviate
sluggishness in the

at a stop light take
time to shake out
your hands and let
out a little roar!

[chewing) are some
of the strongest in
the body. Grinding
teeth while we
sleep, chewing
gum, talking all day
at a meeting can all
lead to jaw joint

i 5 i

Being aware or

how you feel is the
Most Important
stress reliever.

Being aware or
how you feel is the
most important
stress reliever. Ask
yourself throughout
the day How is
my posture? Is the
weight of mu book
bog/purse/briefcas
e making my
shoulder hurt?
Wwhen is the last
time | had a big
glaoss of water?
How long have |
been sitting in front
of this computer?
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Chuva Group is an Image Development Training Center
based in Afianta, Georgia. USA. Since 1985, Chuva
Group has been conducting professional developrment
programs In the United States and South America. Our
ongoing client base includes CNN, Coca-Cola, Turner,
ESPN, Cartoon Networking, Dsita Airines, Johnson
&Johnson, HBO, Emest & Young, Assurant Solutions,
UCB, American Express, Ritz-Carlton Hotels, Huatt
Hotels just to name a few. We are about empowering
professionals to help with their seif-awareness,
seif-esteem, physical image and presence.
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Craig Chorney

Understated pave’ replaces hard core
bling.

‘Fatterned behavior, plaids and
checks print inner temples.

-Shields are smaller and contouring
-Chains of love link us to the fall
-Shine on with anything patent leather
or glossy.

-Lace lends itself for a ladylike de
meanor.

The seasons
hottest
accessories are
richly decorated,
sumptuously
textured and
jewel-toned
works of art.

Sophisticated

sfuling and
~architectural

he | eu to fall

-Big plastic stones bejewel temples.
-Sequin s the new glitter of s fimesl
«Small and medium shapes continue to gain

-Metal and plastic combinations come info

-Crystal colors continue for fall In jewel

momeantum from spring.
the forefront,

tones.

Laser cut detgils continue into this
season.

‘Exotice are essential.

-Animal prints, real or faux return with a
roar.

-Lucite still iooks right!

-Tokuo tortoise gains strength.
-Crystals outshing the world.
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Luxe be a lady!

A new polish has emerged, and this
trend could not be more appropriate
for ladylike accessories! Clutches,
gloves, hats, prefect pumps. and of
course, the perfect sunglass! Silhou
ettes are very taillored and fir to per
fection. This modern romance with tai
loring is the latest take on put-together

dressing.

FS. red lipstick is mandatory!

North by Northwest

Menswear mests the outdoors woman!

Think of men's Tailoring, but for

women, button down shirts, vests, ties,
plaid, argule, or checks, mixed
with a great knit sweater that
looks hand crafterd! The fedora or
a great knit/furhood add maximum
coverage. Retro sunglasses add a
layer of refro Annie Hall o the mix.

Bold colors, gemstone hues and
grey tones create the fall seasonl!
Every color of the rainbow was
used to create singularly shocking
waves against a back drop of
black, which takes on a totally
new feeling this season that is
anything but basic.

Infusions of Grandeur

Indulge in the opulence and glamour of

the roaring 20°s, Hints of art deco, lus

frous metals and lacquer, Fur and @

dash of medieval armor dominate this

evening and holiday frend that is sure to _

be the richest and over the top yetl Jewl tones
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chr Matrix

nterview with JiMMU Van Boxel

Jimmy Van Boxel holds top awards throughout
Furope and is a five time USA national champion
of international competitive hairstyling.




What was most impor-

tant in choosing the
right hair color for
Denisa?

Denise was over due for
color, Qs she waited
untii she met with
CHUVA, so she gave us
d great place to siart

Earths nead depth.
Denise's base color
oveartime from color

became too light s0 we
gpplied a warm, darker
base color. We then
cadded some warm high-
lights to keep the face
bright. This not only cre-
gted the depth Denise
needed but it also gave
her great contrast
around the face so she
does not dlways seem
washed out. This allows

her from relying so
much on makeup and
clothes to create that
contrast

How did your haircut
technigue improve
Denise’s style?

Two things: First, the
bangs Denise  wore
were cut and styled
straight across, giving

her face the sillhouetie
of o u-shape. Second,
we styled the bangs
with @ more swoop
across the forehead,
helping to open her
face

We glso took the round
ness away from the ex-
Isting cut. Denise s now
able 1o wear her hair
behind her hairs as well.
Keeping fullness from
the base of the edr
down s essential in
keeping her face bal-
anced.

Were there any stule
tips that stood out to be
most important in the
overall style and at
home maintenance of
Laura’s hairstyle?

To banish bad hair days
forever, we used my
famous edr-to-edr trick:
parting the hair horizon-
tally from top of the left
ear to the crown of the
heaod and down to the
top of the right ear. We
then directed and
blow-dried the hair from
the ear-to-ear part line
to the back of the head
creating fullness in the

CHUVA|IMaoggazine

crown and preventing
the hair from splitting
down the middle, part-
ing and going flat,

To maintain  Denise’s
haircut shape, 8 weeks
in between haircuts is
ideal for optimum shape
and stuleability, Color
may alsc be touched up
everl six weeks. In all,
we gave Denise an up-
dated ook that  will
compliment and accen-
tuate the fresh, new,
progressive image that
CHUVA, is helping her
create.
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What is CHUVA Group’'s philosophy of imoge development?

There are two parts to our philosophy. harmony, Cr when one's body tupe Is more
The first part is about harmony and angular and they wear lines that complement
balance. We begin with what -._';_ee call those straight lineg, then the silhoustte of their
the four-design-elements: body, face, garments harmonize with their body type. When
color and persondlity. We believe thot all 4-design-elements are in harmony. then the
when each image design element s in individual is in balance. The second part of our
harmony then the individual is in philogsophy for image development is a formulg
balance. For example, when one wears that we at CHUVA Group believe is what makes
colors that worke with their skin, hair each of us unique individuals: Science + Art =
and eye colors, then their coloring is in Stule™

Con you aldborate on whiat that means?

A good example for women: scientifically,
one's coloring might be from the water element,
which calls for dark, vivid, sharp contrast;
nowever, if his or her personal clothing stule is
more naturdl, then those type colors In
make-up will most likely overwhelm them;
therefore we might use cool colors, but more
muted not bright and clear.

A good example for men: oftentimes, wea waork
with men that phyusically may have o more
romantic look but their personality is more
classic. In this case one fypically dresses to
accommodate his physical characteristics or
persondlity, ending up with a very disconnected
ok

Instead, the key is to marry the two so that
they have a look that is in harmony with each
other giving a very balanced presence. You see
how this brings the philosophy full circle’?

continued on tha following page
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Denise is a draomatic-natural. The body fype as well as raw sik look and feel.
draomatic describes the tupe of As a natural, she looks great in separates.
natural she is. As a natural, For example, instead of @ one-piece
Denise should think texture and pantsuit she might opt for a jocket that
relaxed. Textured in the sense of coordinates with a pair of pants.

soft bulky and soft tweedy fabrics

to accommodate her hourglass  Becaouse of her combination body tyupe,

Denise should wear fabrics that are not too
tight o weave, as this can be too "stiff" for

her hourglass body.

The dramatic side of Denise does not mean
wearing the latest hi-fashion couture or
eccentric locks, It actudlly deals more with
scale. And it has to be In touches, for
example, a larger scoled belt or necklace
and edrrings. Again, touches of dramag; an
over scaled belt, handbag, necklace and
earrings would overwhelm Denise's natural
style. She would literally feel ike a clown.

Secretly Denise has always dreamed of
being o Broadway dancer so we hope that
we have brought some of her Dramatfic
energy fo the surfacel!

After being in g conservative company for
many years, it was easy for Denise 1o dress
classic and sdfe, Due 1 changes In
corporgte dress over ihe past 10 years,
where fashion plays more of a role in how
women dress for business, we worked to
stretch her existing boundaries, not changing
Denise, but showing her how to stretch the
boundaries..boundaries that only she can
define 25 years old.
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Dress for where you
want to go, not for
wnhere you dre!

After examini
wardrobe she

. I
Decaes 1y

Dramatic/Naty
ff to the

earned Now 1

her stule and

IrL Qn WArIQUs

learn what we

Denise maintc
functional wa

1. Hang garm
are not in Yo
wardrobe Co
or need 1o be
with the hang
opening facing




g Denise's
had some
srked

2 Nof great
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- of her

iral style.
Stores we
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thing, but
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g trips
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Closet X-Ray

looking undernedth you exterior

reminder as to how
fo utilize that
particular garment,
2. Hem your skirt
with a 3-way mirror
to ensure that it is
the same length all
cround,

3. After you review
uour Wardrobe
Portfolio, make a
list of the things you
need, and then
create a budget for

those items. :

NG Cost of item (divided by) total number of
because something wWearings: COsStT per wearing

5 on sale doas not _ -

' - One Suit ot $3 .

make it a bargain, If] ~"° =Y at Eldbifl 00
o wear 5x's per

it coes not ook

good on you you month for 3 years
should not wear it
even if the stare

5 x 12 menths x 3
years = 180 times
#3550 (divided by) 180

- $1.94

6. Be sure that your

a3 | .
‘Ewg*‘ 'T.TT':; Umjl handbag coordinates
o LR SR with your outfit,

your garments 100 3 14 «finish off* g
offen. Chemicals

can break down
the fabric, reducing
its wearing time;
however, you may
have the garment
pressed as offten as
needed.

professional image,
uour sult's sleesves
should be hemmed at
the break of your
wrist,

Y



WORTHWEAR

A

Available exclusively
through
our sales associates.

For your personal showing
please contact:

Ansley Conner, ATL Manager
404-352-2442
aconner@worthltd.com

Preview the collection at:
worthwear.com
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be an excellent way to produce the
credtive energy and comfort neaded
to produce great photas, Find out In
advance if the photographer either
nusic that you will enjoy,
of will allocw you fo bring your own.

Mas 50me 1

Bring the right wardrobe. A detailed
discussion about wardrobe is an
any photo shoot I
wardrobe will be

assantical step 1o
s0mMe instances,
provided by the photographear or
ofher party mvolved in 1he shoot
More likely. however, the photogro
pher will advise the client on what
chothing fo bring 1o the shoot. In
considering wardrobe, you should
carefully follow the advice of the
photographer or siylist. |0 odditicn,
you should not overlook accessories
such o= watches, neckloces, beads,
braocelats, hatg, and scarvas. |t is
better 1o err on the side of bringing

CHUVAIMagazii
too much to the shoot, than not having enough.

Let the photographer know about your scaors
and blemishas. Letting a phaotographer know in
advance of scars, blemishes, chipped or miss
ing testh, etc. in advance of the shoot may help
pravent awloadrd moments in the studio. Offen
fimas the photogropher con compensate for
such blemishas through posing, angles, lighting.
or post-shoot editing. Remember NO ONE is
perfact,

Hemember the purpose of the photos. The
direction of a photo shoot is lorgely dicrotad by
the manner in which fhe photos will be used.
The purpose of tha photos will determine many
aspects of the shoot including wardrobe, poses,
facial expressions and lighting. Moke sure thot
the photographer understands how the photos
will be used, or F they will be used for more
than omng purposs

Share your creative ideas with the photogra
pher, “Whike the photographer or cregtive direc
tor may be directing the shoot, the shooting
procaess should be o collaborative effort, Do not
be shy about sharing your ideas with the pho
tographer whether they are occur before or
during the shoot.

Whila the main goal of any photo shoot should
e to get great photos, the process of getting
those photos should be fun and exciting.  With
Daniga, It was amazing to watch her grow from
gomeawhat timid ond awkward ot the beginning
of her gshoot to downright flerce and confident
by the end. All of the aessential elements—-hair,
makeup, aond woardrobe combined beautifully 1o
produce images that will yield results for yaars
and, perhape, even generations.
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et o know the photographer
befora the shoot, Perhaps ong of
the most overlooked aspects of a
successiul photo shoot is the rapport
Detywaan the r_:uf‘::_,.‘“h}ch}rt,'.pﬂ'l-:;!? £l
chent/model. If ot all possible, you
should spend some time with the
photographer before the shoot. A
good rapport will haip put the
clant'modal at ecse ond 2at the
foundation for natural-looking photos.
Iif @ pre-shoot maasting or talephone
conversaftion 1s not possible, you
should l=arn about the photographer
through othaer methods including
studuing the photographer’'s bio.
consulting with hiz or her staff, or
reviewing his or her website.

Fnow what 1o expact from the photo
sghoot. You should know where the
shoot will be held and who will be
present during the shoot. The
number of people present ar the

\

shoot could vary widely. You could
be one-on-ong with the photogra
pher, or there may be a “team’
congisting of one or more
photographer’s assistants, o ward
robe stylist, a hair stylist, makeup
arfigt and maybe evan a craative or
art director.  Awoid any surprises by
finding cuf in advance who will be
pragsent when your photos are
taken.

Fractice makes perfect. Although it
may seem sily, practicing smiles
cnd other foclal exprassions In a
mirror can be very helpful. Depend
Img on the type of shoot, the pho
tographer may ask for certain
expressions. If those expressions
have bean procticed, i will ba much
easier o produce the desired looks
Lpon regueat,

Bz open-minded but know
phiysical and moral limits

people, taking photos is n
or comforfable process. |
of pecple dread being in f
camerda. Unfortunately, th
comfort often shows throu
photos. Preparing for a p
imyolves a mental process
imhinitions out of the studic
same fime, you should kmn
raspact your lmits. MNewvear
pressure you into taking a
makes you uncomfortable
the photographer know If
any physical limitations the
keep you from atriking cer
or stonding for prolonged

Ering your favorite music
shoot. Experience has sh
few things relax clienta mc
favorite song. The right
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Denise is d dramatic-natural
dramatic describes the type of

natural she is. As a natural, Denise
should think texture and relaxed.
Texturad in the sense of soft bulky
and soft tweedy fabrics to
accommodate her hourglass body

type as well as raw silk look and feel

As a natural, she looks great in

separates. For example, instead of a

one-plece pantsuit she might opt for

a jacket that coordinates with a pair

of panis.

Because of her combination body

tupe, Denise should wear fabrics that
are not too fight a weave, as this can

be too "shff’ for her hourglass body

The dramatic side of Denise does not

mean wearing the latest hi-fashion

couture or eccentric looks. it actually

deals more with scale. And It has 1o
be in touches, for example, a larger

scaled belt or necklace and earrings
Again, tocuches of drama. An over
scaled belt, handbag, necklace and
earrings would overwhelm Denise's
natural style. she would literally feel
ike a clown

After being In @ conservative com
pany for many years, it was easy for
Denise 1o dress classic and safe. Due
to changes in corporate dress over
the past 10 years, where fashion
plays more of a role in how women
dress for business, we worked to
stretch her existing boundaries, not
changing Deniﬂe but showing her
how to stretch the boundaries .
boundaries that only she can define.

Qur process with Denise is not a
one-time fix. It takes time fo I'-n:lrn
whaot works and what doesn't worl.
Wwhen it comes to building a ward
robe there ig much to consider. This
I8 not just true for Denise but for
others as well
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Qur process with Denise is not a
one-time fix. It takes time to learn
what works and what doasn't work:,
When it comes to building g ward-
robe there is much 1o consider. This
is not Just frue for Denise but for
others as well.

It's about learning what parameters
are good and how ta interpret fashion
tfrends that are relevant to her. We
helped Denise define the image or
look she wishes to project, and not
let fashion dictate the cutcome. She
does; however, need to stay up-to-
date. If you fail 1o do this, the percep-
tion can be that your talents and
skills are not up-to-date as well!

Thait's what we did for Denise. We
gave her the foundahon to work from
so that she con look at fashion 1o
stay updated, but only incorporate
what is right for her,

You mentioned body tupes, what

does that mean?

There are 3 body types: angular,
combination and curved. This really
helps to identify the silhcuette and
details that are best. For example,
Denise has a curved body tupe,
which represents that of an hourglass
figure, Hourglass body tupes gener-
ally ao well with belted garments; |
shirts or jaockets. Curved body types
typically haove more sloped shoulders.

Generically speaking, Denise should
avoid extreme angles in patterns and
accessories, ulilizing soft curved lines.
This can be accomplished by select
ing fabrics that are soft to the touch,
lcosely woven and/or light In weight
Collar lines ranging from noiched,
shawl 1o lapel-less collars work best.



lt's about learning what parameters
are good and how to interpret fashion
trends that are relevant 1o her. We
helped Denise define the image or
look she wishes to project, and not
let fashion dictate the ouicome. She
does; however, need to stay up-to-
date, If you fail to do this, the percep
fion can be that your talents and
skills are not up-to-date as well!

That's what we did for Denise. We
gave her the foundation to work from
so that she can look at fashion to
stay updated, but only incorporate
what is right for her.

There are 3 body types: angular,
combination and curved, This really
helps to identify the silhouette and
detalls that are best. For example,
Denise has a curved body tupe,
which represents that of an hourgloss
figure. Hourglass body types gener-
ally do well with belted garments; |
shirts or jackets, Curved body types
tupically have more sloped shoulders.

Generically speaking, Denise should
avoid extreme angles in patterns and
accessories, utllizing soft curved lines.
This can be accomplished by select-
ing fabrics that are soft 1o the touch,
loosely woven and/or light in weight.
Collar lines ranging from notched,
shawl 1o lapel-less collars work best.
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